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High Streets 
 
 
Purpose 
 
To update members on the progress with the High Streets activity, and to 
seek a steer on next steps. 
 
Summary 
 
The LGA has continued to engage within the debate on the future of our town 
centres leading up to, and in the aftermath, of the Portas review – including 
the presentation of the alternative high street.  
 
A government response including detail on the proposals it wishes to take 
forward – which might be from within or outside the Portas review – is due 
sometime in the Spring. 
 
 

 
Recommendation 
 
That members discuss the issues explored in this paper, and consider next 
steps. 
 
Action 
 
To be taken forward by officers as directed by Members. 
 

 
 
 
 
Contact officer:   Philip Mind / Nick Porter  

Position: Senior Adviser / Adviser 

Phone no: 020 7664 3243 / 3113 

E-mail: philip.mind@lga.gov.uk / nick.porter@local.gov.uk 
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Background 
 
1. It is a tough time for the traditional town centre, which find themselves 

under pressure from a wide range of powerful economic, technological and 
social trends; such as online and out-of-town shopping.  

 
2. This is affecting retail spend on high streets – as a share of total retail 

spend, high street sales are anticipated to decline further from 43 per cent 
in 2009 to 40 per cent by 2014. 

 
3. In response to these trends David Cameron asked Mary Portas to 

undertake a review of the high street – this review has now reported, with 
the government response expected in the Spring.  

 
4. The LGA continues to input at all stages, including a programme of activity 

related to high streets: response to Portas Review, presentation of the 
alternative high street, and the betting shops campaign.  

 
Local Government Association input and activity  
 
5. Alongside government’s high street activity, the LGA has launched a 

number of initiatives that have been well covered in press, including: 
 

5.1. Alternative High Street and Local Growth campaign (attached). 
Focusing on the need to look beyond retail, to develop town centres as 
places of community, culture and entertainment, alongside shopping, 
as well as making recommendations to government for removing the 
structural barriers to make it happen – including planning reform, 
devolution of transport and infrastructure funding, and roll out of local 
economic development tools.  

 
5.2. This was reinforced by the LGA/ComRes public opinion poll, which 

showed communities favoured a range of local amenities on their high 
street (74 per cent) and local shops selling local produce (79 per cent) 
rather than supermarkets (47 per cent).  

 
5.3. Planning reform, including betting shops campaign. Complimentary 

activity, led by the Environment and Housing Board, argues for greater 
planning powers for councils and communities to tackle the clustering 
of certain type of shops.  
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5.4. This was also reinforced by the LGA/ComRes public opinion poll, 
which showed more the two-thirds (68 per cent) of people are against 
rules that allow for instance, banks to become betting shops, without 
planning permission. 

 
6. Government is moving relatively quickly with its high street work, in 

summary: 
 

6.1. The Mary Portas review reported to the Prime Minister in December 
2011, since then Grant Shapps has become the responsible Minister 
within government. 

 
6.2. DCLG is preparing a formal response, including details of measures it 

proposes to take forward – which may or may not have been included 
in the Portas Review – likely sometime before the end of March. 

 
6.3. Government has launched a £1 million Portas Pilot scheme, inviting up 

to 12 towns to pilot innovative approaches to revitalising town centres. 
 
7. The LGA has continued to engage with the government’s high street work, 

which has included: response to the Mary Portas Review; contributing to 
‘national town team’ to support those areas applying to become Portas 
Pilots; contributing to government response to Portas Review; and working 
closely with the Association of Town Centre Management (ATCM) and the 
National Asscoaition of British Market Authorities (NABMA). 

 
8. The LGA’s contribution has been reflected in this activity, particularly 

around the need to focus on local partnerships as the solution and the 
need give councils greater tools to engage partners, such as landlords. 

 
9. There are some risks to maintain a watching brief on, for instance Portas’ 

recommendation on local parking strategies and to deregulate market 
traders on the high street.  

 
Next steps 
 
10. We seek member steer and comment on the next stages of the high street 

activity, which we propose to include: 
 

10.1. Integration into Local Growth Campaign. Continue to push for the 
structural tools to enable local partnerships to adapt town centres to 
shifting consumer trends in their area - for instance including 
planning reform, infrastructure, transport and economic 
development tools.  
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10.2. Watching brief on government policy. Continue work with 
government to ensure its response to the Portas Review is positive 
and takes forward sensible suggestions; also maintain support for 
those areas looking to become Portas Pilots.  

 
10.3. Support for councils. Develop tools for councils to exchange 

knowledge and develop peer to peer learning in terms of town 
centre adaptation. Also support councils to further engage the 
private sector in town centre development, jointly with organisations 
like Business in the Community.  

 
10.4. Engagement with partners. Working closely with ATCM and 

NABMA (an LGA Special Interest Grioup) to identify joint 
opportunities to promote high street, including National Markets Day 
on 23 June – 8 July 2012. 

 
 
 
 
Contact officer:   Philip Mind / Nick Porter  

Position: Senior Adviser / Adviser 

Phone no: 020 7664 3243 / 3113 

E-mail: philip.mind@lga.gov.uk / nick.porter@local.gov.uk 

 
 

mailto:Philip.mind@lga.gov.uk
mailto:nick.porter@local.gov.uk

